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Daughter Herbert Engineering’s founder, Jo joined the well-established family business in December 2003 under the helm of her brother Nick Herbert, Managing Director and Rod Herbert, Chairman.  

Here she reflects on her decision to leave city life and learn about the manufacturing and the produce industry.

With slight anticipation, Jo joined her brother and father in December 2003.  She comments “Naturally, I had a few reservations because of the obvious changes that include working in a predominantly male environment, relocating to a rural area and interacting with family in business capacity on a daily basis”.  However, I have never looked back (apart from hot footing to London at weekends).  Working in the industry throws up new and exciting challenges every day, there is still so much to learn in what is an ever changing industry and lots of opportunity for Herberts to continually grow and succeed”

Jo’s background in marketing stretches from Event and Conference Management to PR and Marketing for companies such as Walt Disney World, Twinings, Scottish Press Awards, SBC International Cinemas and Jongleurs Comedy Clubs.  This breadth of communications experience has given her some valuable tools to share with the family business.

 “I always enjoyed organising events and after qualifying with a Hospitality and Tourism degree from Queen Margaret’s University in Edinburgh I was able to embark on roles which allowed me travel and work abroad picking up a broad range of skills along the way”.

When asked about the high’s and low’s Jo commented “The most interesting part is the people I now work with. There are so many talented people at Herbert Engineering, with extensive technical knowledge who have an amazing problem solving ability.  I also don’t think being a female is a disadvantage in the industry, infact most business colleagues seem to welcome the entrance of women into the industry.  My biggest challenge however has been that whilst I can apply my marketing and communications skills to the role, my technical knowledge is much less compared to most of my contemporaries whom have been in this very specialised industry for a longer period. However, this is what I now look forward to – learning more and more about the future of the fresh produce industry”.
